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Audience & Settings
Audiences: Museum/ISE professionals; 

Families

Disciplinary areas: General STEM, 

Family learning

Learning environments: Museum and 

Science Center Exhibits / Programs

Access and Inclusion
● This project is taking an intersectional 

approach to understanding how family 

members’ individual and shared 

identities shape their experiences in 

science centers. 

● Discussions with museum staff focus 

on questioning assumptions and 

reimagining museum practices to 

make exhibits more engaging for 

families with a wider range of identities 

and prior experiences.

Project Description
This CAREER AISL project is exploring how 

families exercise agency during visits to 

science centers, and how STEM exhibits can 

be designed to support agency for the 

broadest possible audience.

Key Achievements
● A group of designers, educators, 

facilitators, and researchers (the Change 
Lab at NYSCI) co-created a framework and 

practical tools for understanding and 

supporting families’ agency.

● Interviews with 120 family groups across 8 

exhibits used Cultural Historical Activity 

Theory to find tensions in families’ museum 

experiences.

Community Partner: Dana Schloss (New York Hall 

of Science), dschloss@nysci.org

PI: Suzy Letourneau (New York Hall of Science, 

sletourneau@nysci.org

https://sites.google.com/nysci.org/changelab/
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Interview findings

Many families had mixed 
experiences with STEM.
Most often, children were more 
interested in STEM than their 
caregivers.

Families’ objectives for their 
visits varied based on their 
prior museum experience.
First-time visitors were more likely 
to want to use the museum to 
support children’s existing STEM 
interests or knowledge.

Families’ Attitudes Toward STEM

Families’ Objectives for Their Museum Visits

Agency Framework Agency Tools

Developed by the 
Change Lab at NYSCI

Includes a planning tool, 
rapid prototyping tool, 
and observation tool 
aligned with the Agency 
Framework.
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